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ABSTRACT

The purposes of this independent study were ““ Development of the Cake Making
Process in Household Business” Banmaemalai, Mae Tang district, Chiang Mai district cassia.
The scope and content with the general history of networking products to commercial products.
Process butter cakes and cake teghngaknm. Of the solution process of the product, price,
distribution and marketing the packaging. The quality of the product using the system just in
time (Just in time System) and the satisfaction of the purchaser to sell cakes and cakes to buy
food. Population are as follows: Owner, manager and employees are responsible for producing
cakes for 7 people. Customers who bought cakes for sell 8 people. Customers who bought cakes
to the consumption of 25. Tools used to collect data was observation, not participation. The
observation involved a formal interview. The interviews are structured. Analysis of the
interview. The data collected can be categorized. The study describes the issues. Analysis of
survey data. The data were analyzed with descriptive analysis of the percentage. Analysis of
data from the buyer to sell cakes and consumption data were analyzed using frequency and

percentage and were satisfied. The mean and standard deviation.



The findings could be summarized as follows;

1. The butter cake is in the process. A small cake. Dense, short shelf life of cakes.
A variety of products. Packaging products to suit the type of product. Raw material cost of
delivery and the problems caused by manufacturing or production process. Raw materials and
products. The solution is to use good quality ingredients. Manufacturing steps according to the
needs of customers. Cake Making and backed up. The processing of a cake that is cooked to
order new forms. Selection box with good quality, beautiful and strong. Trial production of new
products to market. Introduce new products by customers to taste the product. Get feedback and
improve the quality of the product.

2. Production of cakes in the household the continued development of cakes to the
satisfaction of consumers by the uniqueness of the cakes in a variety of fields such as Flavor
The aesthetic quality. Creativity in the design of this cake standards and processes packaging
products to the progress and development, production continued to adorn.

3. Satisfaction of the customers who sold cakes. The overall level of satisfaction
with the products and pricing, and distribution channels. The satisfaction of the promotion is to a
large extent.

4. Satisfaction of the customers who buy cakes to consumers. The overall level of
satisfaction with the products and pricing, and marketing. The satisfaction level of the

distribution channel at a high level.



