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ABSTRACT

The study aimed at comparing crispy snack consumption of 3¢ year students

between Business Administration and Home Economics majors of the 2000 academic year. The
“questionnaire instrument was used to collect the data form 242 samples.

The results showed that the snack consumed by both groups was crispy puffed snack
and fried nut; 67.0% and 58.4% were found among Home Economics and Business
Administration students respectively. When the number of packages was considered, 44.3% of
Home Economics bought less than 2 packages at a time while 53.9% of Business Administration
students bought 2 — 3 packages at a time. The respondent always bought their snacks from general
food stores. In terms of money, Home Economics students spent 20 — 25 Baht at a time while
Business Administration students spent less than 20 Baht at a time. Both groups considered the
flavor as the first factor affecting their selective buying; 84.1% and 91.6% of those Home
Economics and Business Administration students respectively. Moreover, the respondents also
agreed that they used their nutritional knowledge in buying a snmack products which Home
Economics students were 85.2% and 83.1% of those Business Administration students. Both

groups used to have snack for lunch instead of lunch meal.



