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Abstract

The objective of this research was to study 1) the behaviors to responses of
customers to advertising sent through the mail method. 2) The conceptual to construct an
inducement into bought the goods of customer on advertised public relations by sending
directly mail method in Lampang local government Lampang province.

The samples of this study were 300 people whit live in Lampang municipality
and among 300 peoples to received from the commonly spread randomized design. The
data was to collected from the questionnaire and analyzed by computer program. The
research statistics by social SPSS for window were used the frequency, percentage, means
and standard deviation. The analysis of one way for test significantly by factor 3 groups to
one - way analysis of variance if found the significant different 0.05 was to compared with
Sehffic’s.

The result of this research to found that the great conceptual on construction an
inducement into bought the goods of customer on advertised public relations by sending

directly mail method. The maintenance environment of people and very greatly into the



product can be decline the liter problem and to instruct the appreciated into conserves the
environment through advertisement can be inducement needs to use the economized
power environment resources product. The result of study to behaviors the cause of an
inducement to decide bought the goods of customer. Found the behaviors into decided
bought the products follow the advertised to sending directly mail because can be
responses the needed of customer and properties of product to advertise for creative into
conserved environment. Due to the product at an advertised to help the customer has
appreciated and to know information in economized power. The part of the management
products an advertised as sending directly mail to found the most of customer to be bring a
advertised sheet throwing to the bin after there already read and to choose the product
they're needed. Throughout the other to considered for decide bought products or
conserved environment.

| The recommendation from the research was the customer has behaviors to
responses by cause inducement to choose the greatly product on advertised public
relations by sending directly mail method to has effected to choose the properties of
product conserved environment. The customer has behavior response to choose the
product due to the advertised public relation product to help the customer has appreciated
into rather than conserves. The result on a management the advertised product sending
directly mail of the samples to found no appropriate. In this research has recommendation
for the produced advertises company to typing the context or instruction into apply the

product to other useful distinctly.



