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ABSTRACT

This independent study, “Analysis of Design for Public Relations: A Case
Study of Thai Siik Village Company”, aims to study public relations of the Thai Silk
Village Company which is used to promote its organization and products. The study
focuses on the company’s process of public relations, problems and difficulties, and
co-ordination with other organizations when carrying out public relations. This study
has been carried out in order to find out guidelines for public relations for the Thai
Silk Village Company and other related businesses. The study is carried out by
4 qualitative research methods: 1) Document Analysis, 2) In-depth Interview,
3) Observation Note, and 4) Questionnaire. For in-depth interview, the researcher
interviewed 7 members of staff whose work related to public relations. The
questionnaire asked customers of Thai Silk Village Company about their perception
of the company’s information. The total number of questionnaires used in this study
was 18. The study also researches public relations designs of the company which has
been carried out between 1997 — 2006 (the company has registered its name as “Thai

Silk Village Company” during this period)



The result of this study shows that

Since Thai Silk Village Company operates souvenirs shops -and export
business, its main policy for public relations is to attract travel agencies. The company
tries to impress travel agencies so that they will bring tourists to the company’s shop.

The public rrelations process of the company composes of 4 steps: 1) doing
research and public hearing, 2) planning — making decision, 3) processing
commtinication, and 4) evaluating.

Medta vsed for public relations are mainly person-to-person. Printed media are
sometimes used, and mass media are rarely used.

Problems of public relations for promoting organization and products are its
limited budget and the lack of PR-specialized staffs.

For co-ordination with other. organizations, the company has very good
cooperation and support from members of Northern Souvenirs Manufacturers
Association; however more cooperation from other organizations is needed in order to

improve its public relations.



