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ABSTRACT

The objectives of this study, “Body Control Mechanism Through Body Mythology and
Media Consuming Mechanism: A Case Study of Infotainment” are (1) to study the composite
pictorial representations and sociologies in infotainment and (2) to criticize and analyze pictorial
representations and semiologies in infotainment in which psychological influence on consumers’
realization in controlling body and involved behaviors in everyday life are portrayed. Author divided
the units of analysis into 2 groups for responding to the stated objectives. The first group to be studied
for the first stated objective is the 20 infotainment categorized in 4 groups; exercising machines,
health and beauty products, kitchenware and educating and recreating equipment. The second group
of unit of analysis is 10 people separated into 2 age range; young adult and middle adulthood
providing the information involved with consuming behaviors and the impact of media compositions
as being represented in media.

The results of the research revealed that composition of pictorial representations plus
semiologies in infotainment reflected the process of how individuals in the community adopt the ideal
body conceptions and body control in their everyday life practice. Especially, the infotainment in

which pictorial representations generated implicitly reflected the impact of social institutions on



consumers’ informational consuming behaviors and how they exercise the disciplines in body
controlling to suit with their practice as for achieving life goals.

The pictorial representations in infotainment reflected how social institutions took part in
directing and promoting the ideal body conception and body controlling disciplines onto the
consumers in the community. Particularly, these institutions have affectively defined the
characteristic of ideal body and the chief body’s functions through the portrayal of crucial equipments
involved in enhancing individual body’s utmost capability.

Nonetheless, the results revealed that the pictorial representation did not completely
influence on consumers to tightly keep an eye on and control their body according to the disciplines
and ideology set by social institutions aiming at meeting the perfection of acquiring ideal body and
exploiting individual body with proper expected functions. Those representations, the signs presented
in advertisement, can only encourage the consumers to maintain consciences about how to take care
of their body conditions. Critical thinking process of endorsing information, knowledge and practice
relevant to body control and disciplines had been set in individual minds and they have been
collecting all information and mutually generating the acceptable identity while suiting with their

living context and the ability to reach the resource in community.



