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ABSTRACT

The study Colors and Signs in Male Grooming Products Advertisements in
Thai Male Magazines was conducted to analyze the use of colors, signs, and myths in
male grooming product advertisements in Thai male magazines. The study was done
to analyze how advertisements construct an image of masculinity, and to raise
awareness of the false perceptions that magazines create in order to appeal to their
readers. It is hoped that the readers of these magazines will be aware of these
advertising schemes, and can thus make a better informed decision before their next

purchase.



The data was collected from the advertisements in Thai male magazines,
especially FHM, Maxim, and Esquire. The magazines totaled 21 in all, from
circulations during 2008 to 2010. Twenty six male grooming products and eleven
clothing advertisements were selected and analyzed using the theory of signs and

colors as well as Barthes’ concepts of orders of signification.

It was found that the advertisements used different colors to create
successfully the most desirable and ideal male characteristics. In addition, signs
helped to strengthen the suggestive meanings of colors. Myths also helped to enhance
the meanings suggested by colors and signs. The male presenters in the
advertisements were used to entice viewers into placing their trust in the products’
worth. False, distorted images of male physique were used in combination with the
colors and signs to strengthen the advertisements’ appeal. In this regard, the
advertisements effectively manipulated viewers into realizing the benefits of the
products, and to quickly purchase them. Nevertheless, the ideal image of masculinity

as presented in the magazines is an unreal and false perception.



Vi

d‘ A v 14 a = v v EL a o Jd a ) o
FOLIOINMIAUA UV ATS mmzﬁiyamgmiuimLlmma@mmmmmmwmmmmu

dmelutaoarsdrmsudelne
=1 J %
AIvE Y UNNTAITTA 2IUKD
Sayan Aatlmaasurindadia (ME19909Y)

dd’ =3 k4 14 a
mmmwﬂinmmsﬂummummz

[

= Jo Y
A, NI IUNTAIY

UNAALD

Y E4

=2 v A
NITANHINIIUY

[

s A a 4 I v [ o a
G]Q’]JiZﬁ\iﬂL‘WE]’JLﬂ51$Wﬂ1§1%ﬁ ﬁmaﬂymgga$u181ﬂ@1u1mym1
a [ 4 =y o [T a o v 9 4‘ = 1 a [ 4
pannuasuANNONG DM lutinemsdmiudme Ine iedne N Tavawaasua
J dy 9 o d I [ A v Y A
mmuﬂﬁzﬂaumwmwaﬂymmmmmgﬂu%wamﬁi LLﬁ$!,‘WNﬂ]1h@]i$ﬁuﬂ§1uﬁ®ﬂﬂ313\l
vy

9y a A a ' dy Yy v 42’ A Y 9 v Y1 [ 1 a
Whlada o Mdasensmari laas vy e Tiuingngade Taeniengeuiaodsoz

o K 1 = v A d‘dzg dy a Y qﬂz/ v
ATTUUNDINAYNTAN 9 Tuns Tuyan LL@S?Jﬂ"IiG]ﬂ’dl.!GlﬂﬂﬂﬂluiuﬂWi%ﬂﬁUﬂWﬂNﬂ@ll”]_]

{ Ay o a o Jd a [ o a
JoyanlFlumsidniwnnn Tuvasdasusiasuanuaudmsdmne lulineais
< 3 a ] o | = o 2 o
“eWpYdN”, “Uindn” naz “wd 1n15” Feendmiielull w.a. 2551-2553 saunsaudum
o ] I~ a o Jd Aa ) [ LY 1 dy 9
21 a1iu Taoutseomilu Tuvankdadaniasunnuaudmsudne 26 Are61 uazide
9 o @ 1 aA o a d v J = 4
d Mg 11 @081 neuRNiNInIzideya fe nouRvesdydnysinazd uazmsde

U

1 @ @ J
ﬂ']'lllWiﬂﬂ@'l\ﬁgﬂﬂslu‘ﬂﬁugﬂlﬂﬂﬂ'ﬁ‘ﬂ

a o FVN~4 T 1 dy YA J Y] A 9 ]
MM AT IERLAR 1L Tayara1 i 14anuena N e a3 AN YU VD
9 a [ [ P Y 9 3’ = @ A 9 Aav 1
Helugaund uasdyanyalnlsieniudnnnumuie laetisyesan 1y mernadaae
o = o o SAq Y 9 A g 9 o 1 dy
atuayuaNunneudivesdtas dyanvain 1y gendluditaue TayanluTuyamaiil

Yy A o Y1 Y a A o 4 a o 4 oa/’ @ 4 9
Qﬂi%twamﬂ@,ﬁN61u1w1ﬂ@ﬂa1mwauuﬁluﬂﬁzTﬂ%ummwammmuuq MNANHUVDINTIY

U



vii

1 dy 9 d? a A I a A 9 v A v o o A

miarignasunazdadon lUnnanuiussuieldlszneunuduazdydnwai lunsiy
[ 4 { [ [ 0o <

anuiugeneveslavannliing enanannldnlavandszauanudusolums Tdurdn
Y 9 = 4 a 9y v A dy 1 <3 1 <
gomIiaszmindaguilse Temivosdun uazdaduladoodsingi od1lsna

Y e’ < ad a J dyd a A
amanssianuilumeluganaaiilsinglulavanluliaemsmariifumstadou uaz

Tlyanuiluasa



