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ABSTRACT

The research study Discourse on Cosmetic Surgery in the Magazine Cosmetic
Beauty & Anti Aging was conducted to analyze the use of persuasive strategies and
linguistic devices in heading samples for cosmetic surgery by applying the Discourse
Theory by Guy Cook, Persuasion in the Media by Timothy A. Borchers, and
Dramatism Theory by Kenneth Burke. The data was collected from the headings of
articles published from November 2008 to April 2010 in 13 issues of the Thai
magazine: Cosmetic Beauty & Anti Aging, totaling 42 in all, each comprised of a
headline, title and blurb. Then, the data was categorized into two groups to provide
the structure of analysis. From the analysis, it was found that two strategies were
used in the headings, persuasive techniques and the presentation of cosmetic surgery

in positive aspects.



It was found that two strategies were used in writing the persuasive headings.
The first was the use of a single theory (24 of 42) and the second was the use of a
combination of theories (18 of 42). For a single theory, it was found that the
Discourse Theory was applied in the highest number of the headings (10 of 24). The
language devices of the Discourse Theory found in the headings involved repetition,
lexical chains, referring expression, ellipsis, and parallelism. For combinations of the
theories, it was found that two combinations of theories; the Dramatism Theory and
Persuasion in the Media, and the Persuasion in the Media and Discourse Theory were
used in the highest number (7 of 18).

The presentation of cosmetic surgery in the positive aspects is expressed
through the use of positive words, which reflect satisfactory outcomes. The benefits
and advantages of cosmetic surgery are mentioned rather than the risks of operations
and any possible post-operative complications. It was found that the presentation
process of the selected headings usually started by specifying a technique to improve
a specific part of body in the title, followed by clarifying the very technique in the
headline and presenting the solutions, desirable outcomes or the benefits of cosmetic
surgery in the blurb, without mentioning any risk or negative effect.

In conclusion, the headings used in the magazine Cosmetic Beauty & Anti
Aging aim to persuade the readers to see both the necessity and the efficiency of
cosmetic surgery, especially regarding the surgical procedures on the head and face.
The headings present the benefits of cosmetic surgery rather than mention the
undesirable effect and possible risks. In both schemes, the use of a single theory and

a combination of theories were aimed at making the headings highly persuasive.
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