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ABSTRACT

The study Advertising Strategies in Mistine Beauty Products in Television
Commercials was conducted to analyze the use of advertising strategies employed by
Mistine beauty products in television commercials, based on Belch and Belch’s
creative execution and Weilbacher’s rational advertising appeals.

The data was collected from Mistine beauty product television commercials,
randomly selected from an internet website entitled ‘www.youtube.com.” The scope
of the analysis will be limited to commercials uploaded during the five year period of
2005-2010. The commercials totaled 40 in all. 24 make-up, 13 skin care, and 3

personal care products were selected and analyzed using the theory of creative



execution proposed by Belch and Belch as well as rational advertising appeals
proposed by Weilbacher.

It was found that a combination of execution appeals was used in every ad to
create effective communication (100 per cent). This is to attract the attention of the
audience, to stimulate their desire of being perfect, to offer the benefits of the targeted
products, and to urge them to make a fast purchasing decision. In addition, news
appeal played an important role in creating a favorable attitude to the products as seen
in its 100 per cent use. Among all creative executions employed, endorsement
execution by celebrities was used in almost every commercial (95 per cent). Feature
appeal was used to present outstanding product attributes to create a favorable
attitude, and was also employed in almost every commercial (90 per cent). All in all,
the continuing popularity of Mistine products among women of a wide age range is

vivid proof of the tactful advertising appeals used by Mistine.
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