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ABSTRACT

The thesis on “Analyzing Characteristics of Product Placement in Thai
Television Programs” has three main goals which are; to study the content of the
various programs which feature product placement, to analyze the different types and
characteristics of product placement and to examine the methods of inserting product
placement within the program’s content.

In this study | have analyzed 16 different types of television programs in
channels 3, 5, 7 and 9, during the years 2008 to 2009. Within these programs, | have
observed that the types of product placement that are most commonly used are short
spots or advertisements, having the actual product within the program, advertising the
product within the content of the program, using graphics, and also individual
advertisement. The content of each program affects which kind of method of product
placement is used. Therefore, the content of these programs is flexible and
adjustments can be made as needed in order to make the insertion of a product
placement within the content easier. On the other hand, informative programs have
less product advertisements and less product placement throughout their programs.

The sender and receiver groups have both agreed that at present, there is an
excess of product placement in Thai television programs. They have stated that
product placement is good but it should not be overdone and it should not be forced
upon the viewer. The type of product placement that is seen as acceptable is short
spots or advertisements, while the type of product placement that is considered to be
unacceptable is when the advertisement of the product is infiltrated within the
program’s content causing the content of the program to lose its credibility.

From this study, | have observed that many programs change their content in
order to make product placement easier and to be able to advertise products within the
content of the program. If there are no specific control standards and regulations when
applying this type of product placement, it will allow the sponsors to advertise their



products without restrictions causing a limit in the program’s creativity and causing
the content of the program to become untrustworthy.



