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ABSTRACT

The independent study entitled Beer "Pretty Girl" in Chiang Mai City
Commodification of Women in Brewery Retail Business is aimed to investigate 2 objectives,
there are, firstly, to study the factors which influence women to work as “Beer Pretty Girl” and,
secondly, to study women’s lives after being “Beer Pretty Girl”. This study uses the integrated
methods which consist of qualitative method and quantitative method. The Qualitative Method
conducts the in-depth questionnaires to 25 Pretty Girls and the open-ended questions to 50 men. In
addition, the Quantitative method was used as open-ended questions with convenience selection
sampling to 100 men.

The research finding found that women got this job by two means; 20 women got the
job by acquaintance or friends, 5 found the job by themselves. The finding also reveals that female
students became Beer Pretty Girls due to 3 factors; firstly, social value, secondly getting more
money and, thirdly strategy of Beer Marketing.

According to beer male consumers and Beer Pretty Girl viewed this occupation as
serviced job. This is really important to Beer Business. Pretty Girl’s duty is introducing the
product to the buyers. They always smile, plus they must be bright, active, vigorous, beautiful and
good shape. In Chiang Mai society, this career is more and more wanted and it’s growing in the
future as the using sexual strategy in appealing the attention from male customers. In addition, the

research finding also found the sexual condition; female is more accepted in society. Female is



more accepted by the education, job opportunity, and social status. In contrast, women are
important according to men because they can influence them to buy the products and service. Men
viewed the consumption of beer from beauty, body and shape of beer pretty girls. The Beer

enterprises sold not only the beverage but also the beauty of women who sell the products.



