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Abstract

The objectives of this study are to study the development of locations, pattems and
shopping trip areas of food markets in Chiang Mai Mumnicipality and to compare the behavioral
patterns of the consumers in urban areas and peri — urban areas obtaining services from these
markets. The studied markets inchude 22 traditional food markets, 2 supermarkets ,2 supermarkets
in shopping centers and 4 hypermarkets .

391 consumer samples are selected by equal random method from equal residential
blocks. The data collection methods from these target samples are interview, questionnaires and
field survey. From these information, maps presenting service areas, distance from consumers to
food markets and food market distributions are created. Elementary statistical methods
(percentage and mean), descriptive analysis, Chi ~ Square test of some variable relations, Point
Score Analysis and Factor Analysis are analytical methods,

The result of the study indicates that food market development in Chiang Mai
Municipality can be distinguished into 2 stages: the first stage started between 1935 - 1961, there
were markets in the ancient city wall and expanded into nearby peri - urban areas; the second
stage started from 1962 to present, markets were spread over all peripheral areas, especially the



eastern side of the Ping River and the northemn part of the ancient wall. It is found that food
market distribution , analyzed by using nearest neighbor index , is random pattern. For the
shopping trip boundary, markets with different hierarchies have different shopping trip areas.
High order markets cover larger shopping trip areas than those in low orders.

From point score analysis of consumer behavior, most consumers choose nearest
distance to residence and good accessibility as the two most important factors to obtain goods and
services from food markets and habitudation to use the same markets as the least important factor.
It is significant, from Chi — Square test, that the hypothesis concerning consumer’s decision is
influenced by goods and service characteristics, accessibility to markets and socio — economic
background of consumers.

It is expected that these findings will be valuable for the understanding of local economic
phenomena and be useful to persons to use as a guideline for application in other related studies.
Moreover, it will provide additional information for concemed authorities, both public and
private, in urban development planning , solving urban problems as well as developing new

projects in the future.





