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ABSTRACT

This research had the objectives of studying the factors influencing the purchasing of
the Group 14 Life Insurance which included Pro Saving 614, Pro Saving 1014 and Pro Saving
1414 and customers’ behavior in purchasing the life insurance of the Kasikorn Bank in Mueang
Chiang Mai District, Chiang Mai Province. A questionnaire was used to gather data from 300
customers. The analysis was done through descriptive statistics whereas the analysis of the
factors affecting the purchase study was done by using the Likert Scale statistical analysis.

The study found that most customers had an average age of 36 years-old with a
Bachelor degree, having a private business with an approximate income of 43,098 Baht. The
three highest factors that influenced their life insurance purchasing were the coverage for their
loss of life, sales promotion through the bank tellers, and other benefits in the forms of future
returns as well as the opportunity to use the insurance premium for tax reduction. The results on
the purchasing factors by occupation showed that the Government and State Enterprise Officers
as well as private company workers projected that the factors towards the customers benefit
affected them most while the life coverage and sales promotion had less effects relatively. Private
business owners felt that the life coverage affected them most while the bank’s sales promotion
and future benefits affected them less. However, part time workers, housewives and students
projected that the sales promotion of the bank had the most influence whereas the life coverage
had less effects and another factor was the appropriate period of insurance premium payments.

Regarding their purchasing behavior, the customers in the sample group opted for Pro

Saving 614 the most, followed by Pro Saving 1014 and Pro Saving 1414 respectively. The



premium usually did not exceed 100,000 Baht to be paid annually in cash. The customers were
advised by the workers of Kasikorn Bank and they were satisfied with the Group 14 Life

Insurance.



