v
a 1

d‘ A v Y a v Aaa 2!} v Aa Y
FALIINMIAUAINUUDAIS ‘lji]i]fJ‘V]ﬂJE]‘V]TJWﬂG]’E]ﬂﬁ“H’E]TJi%ﬂu%’JGW’ENQﬂﬂTﬁ‘lﬂﬂﬁ

o A =S [ -] v A 1
N5 e luaadunedioudealni 3avta@mes
Y A v 9
AN unamnnaaa nudu
a o = 4
Sayan Aalmansumtiugia (fsyganaainsiie)

tﬂ' v 4 a
ﬂm%ﬂiiﬂﬂ]ﬁﬂlﬁﬂ‘l&ﬂﬂ1§ﬂ1—!ﬂ31!!ﬂﬂﬂﬁﬁ$
4 a a  J I [
JONIFMEANTITY ﬂi.ﬂiglﬁii lIG]ﬁWIWEJ 'E]’li]’]ﬁf]%lﬁﬂ‘]&l’]ﬂaﬂ

7 S '
TONFITNTI13Y ﬂi.ﬂ'liluﬁllﬂ I“]fﬂﬂ'l')i 'E]'liﬂﬁﬂﬂlﬁﬂ‘kﬂﬁ’)ﬂ
YAl
UNANED

'
v AAaa (2 a 9

= a 1 dy =
Msany1deveni TI‘ﬁWﬁGI’E]ﬂ15“]5®“]Ji$ﬂH‘]5’NIﬂJE]\‘Iaﬂﬂ?‘ﬁﬂ?ﬂ?i‘ﬂ’ﬂ?ihlﬂﬂ Tutua

U

Y

= [ a

o A = [ Y] v A v & =~ J A = A dy =
61&51?]!%@\1!6]58\111411 mmmﬂmﬂwmﬂ u ﬁqﬂ‘i%ﬁﬁﬂ 1.LW’E)ﬁﬂ‘HWﬂﬁLﬁE]ﬂGB’E)TJSZﬂu"]f’m

Y o = =S (Y v A 1 A = v Aa
ﬂl@ﬂgﬂﬂTﬁuWﬂﬁ“ﬂ‘Viﬁqﬂﬂ GL‘L!L‘IJ@]?J”ILE]@LJJ@QL“HENGWN NW’MW&QT‘H‘M 2. eany11feend
a A 1 dy v aAa ) o A = 1 v [
@mwamamw@ﬂszﬂummmgﬂmﬁmmmmﬂm Glmwmm’rammwmiwm IWNIA

= 1 1 ] 1 ~ 9o
@oalvy NQuUA2DE1N 1591191 400 518
Y

= U A dy v Aaa 9 1 IR
NANITANHINDIN ﬂ”l'ilﬁf)ﬂ“h’i’)‘ﬂizﬂ‘L!GI)"JGIGU’t’NQﬂﬂ”I‘ﬁ‘inﬂ”I'i‘i/l‘l/iﬁuhlﬂﬁ”luﬂlﬁfguulﬂu
Y A

9y a Y a Yo 9 P~ v J v aa
gﬂﬂmuﬂ%mmimﬁmumur}hﬂ uaz“lmumimﬂlmgaLﬂﬂﬁﬂﬂﬂiuﬁiiuﬂizﬂu%mﬂlm

a J

] o 3| @ { A v A 4 (% a
FUIMSHIUN NN NN ST URan ‘]_Jﬂﬂﬁﬁﬁ@‘ﬂ‘ﬁWﬁ@'lﬂﬂ?i@]ﬂﬁuiu%ﬂﬂﬁgﬂu%ﬂﬁﬂ']ﬂ

d' A Z 1 Lé 1 19 ¥ v A 43; v AaAa Y 1 A
Ngaae drnued deaiulnalgszozialumsaagulaseilsenusintiosndn 1 hon Tag

A &’ 4 v Aa v Ja (% J 1A &’ 4
BenFonINFIsNYsEruBIauDuasaunInaunan aiulvaaenyensusssuysenn

g

T = o

¥ o~ Y} a 7 ' A
LL‘]J”LI?]?J?’TI 15/8 %QN?%&JSHE‘ITﬂTiﬂﬂJﬂﬁ@Q 15 ‘]J@]"Illﬂﬁll‘ﬁiill Iﬂﬂﬁ?uq'ﬂﬂlﬁlgﬂ\lﬂﬁu‘ﬁﬁﬁuﬂﬂ@

9

o A Y g’/ o

] ] L4 VA
ﬂi@ﬂ@gﬂﬂ?ﬂﬁ@ﬂﬂuﬁg 1 NTUDITY ﬁnuﬂammmmu"u A10un 100,000-200,000 U uag

u

= =}

o W v A A :ﬂy [ ) 9 a I [ =
lﬂﬂwﬁﬁ1ﬂﬂ31uﬂ1iﬂﬂﬁulﬁBﬂm@ﬂi%ﬂu‘]ﬂ@] ABINEABINITOONNWIT UKD LaguAI W

9
azanlunssiszanlodroa1e



[

[ Y 9
lumsandateniiansnanemsidonyodsziudinuegnaisuinInms Ineiu

1 o I o o [ a [ 4 [ [
Iqiamsdnunilaseesniu 5 davendng fe aseaunansus Jasediusia Jasedu

a 9 @

mIdaasunsaain desesmuwiinau tazilatedunszuiumsIiusms Taedasenan

[

AaAa A J v A &1 v AaAa 9y [
Vjﬂﬂﬂ%ﬂuﬂﬂ‘ﬁwﬁ@l@ﬂ?ﬁﬂﬂﬁuﬁl‘ﬂ%@1J3$ﬂ1!°lf’3ﬂsll@ﬂgﬂﬂ"l‘ﬁu"lﬂ']i°l/l1’i'lﬁllVlfJ‘llﬂ\?GlU§$ﬂiJ3J1ﬂ

= o A 9 9y o @ aa A A v A Ay [
“If\‘]ﬂ%ﬁ]‘t’l‘ﬂ@ﬁfJ‘UL!‘U‘Uﬁ'@‘UﬂTNGlﬁﬂ'J'liJﬁ'IﬂﬂJullaxiJ@ﬂ‘ﬁW'ﬁNWﬂﬂq@ﬁlUﬂTﬁﬂﬂﬁui‘ﬂ%@ﬂﬁ%ﬂu

A A

Aa A v 9 a @ 4 = [V | A o w A a s Yo
Finne JagaruNannuUN TﬂEJiJ‘]jﬁ]ﬁ]88@81/]3Jﬂ31uﬁ1ﬂﬂluu1ﬂ1/lﬁ;ﬂﬂ® ﬁ’ﬁ/]‘ﬁﬂiziﬂ%u‘ﬂ]lﬂ U

s = v ) o v

v Yo = = o A g o A~
IMNNIUTITY “]NNG]@‘]JLL‘]J‘Uﬁ’i]‘]Jf]'lﬂJvlﬂﬂ'IUQﬂQﬁi]ﬂEJuLﬂuﬂﬁﬂ drvisuilavevanny

U

A

o w Aa A 9 A v A dy v Aa 9 A
mmﬁmammmvmwauaﬂwqﬂumimﬁuhmaﬂizﬂummawmmmuaauam 1o

A A =

v 9 | = [ ] {a a Y § =3
dotearumsdudiumanain laglididvgesnioninatiosigane HuoaNiszanniovny

]
v A

A dy J A [ 9 w 1 @ ] [ ) Y
UDUIUBDBDNINUTITU 1]53@'”‘?]’3']1]ﬁ"]ﬂiUu@gGlujgﬂﬂﬂ’]uﬂa']Q Gﬁﬂlﬂujgﬂﬂﬂj’IMﬁ’]ﬂmﬂu@ﬂ

g

~ o H A o =
ngalutlatsgosnaruanyiinisany,



Independent Study Title Factors Affecting Consumers Buying Life Insurance of TMB

Public Company Limited, Mueang Chiang Mai District,

Chiang Mai Province

Author Miss Kangsadanl Chanaingoon

Degree Master of Arts (Political Economy)

Independent Study Advisory Committee

Assoc.Prof. Dr. Prasert Chaitip Advisor
Assoc.Prof. Dr. Kanchana Chokethaworn Co-advisor
ABSTRACT

This Independent Study on “Factors Affecting Consumers Buying Life Insurance of
TMB Public Company Limited, Mueang Chiang Mai District, Chiang Mai Province” had the
following objectives: 1. To investigate the life insurance buying of TMB’s customers in Mueang
District, Chiang Mai Province and 2. To study the factors affecting TMB’s customers to buy the
bank’s life insurance in Mueang District, Chiang Mai Province. The sample population
comprised 400 customers of TMB Public Company Limited, Mueang District, Chiang Mai
Province.

The findings indicated that most of the customers were those who used the bank’s
deposit service and received the information about the bank’s life insurance mainly from the
bank’s workers. The people who influenced the customers’ decision to buy the life insurance the
most was the customers themselves. It took them less than one month to make the decision. The
type of life insurance bought was mainly the Savings Policy kind, in particular the 15//8 type that
covered 15 years’ insurance. Most of the customers had at least one insurance policy with a
minimum insurance premium of 100,000 — 200,000 Baht. The major reason for buying the life

insurance was for savings reasons and the convenience in paying the premium themselves.



The study on the factors affecting the buying of the Life Insurance of TMB’s customers
was divided into five major groups: product, price, market promotion, bank employees and
service. It was found that all of these major factors had an influence on the customers’ decision
to buy the Life Insurance of TMB at a high level. However, the factor that the respondents of the
questionnaire gave the most significance to and that appeared to be the most influential factors for
their decision to buy TMB’s Life Insurance was the factor of product. The sub-factor that was
considered most important was the one on the benefits or privilege of the policy. The major
factor that had the least significance or influence on their decision was the market promotion
whereas the sub-factor that had the least influence was the souvenir or complementary gift for the
buyers, which ranged as a moderate level and was of the lowest level of significance among all

the sub-factors included in this study.



