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ABSTRACT

The objective of this independent study was to study the mixed marketing factors
affecting the behavior of consumer’s towards factory which Stainless Steel products.
Questionnaires were used from 366 consumer’s of manufactures of Stainless Steel in Chiang Mai.
Data were analyzed using statistic as follow.

Consumers were mostly male, between 21-30 years old, with Bachelor degree, single,
private company, earning an income of between 10,001 and 50,000 baht per month.

Consumer the most emphasize with mixed marketing factors affecting many level. The
most are people and price. The massive are introduce of physical, step of service, product and
place. The Medium is promotion.

The consumer felt that the product must be of high quality and durable. Price must be
appropriate to the product. Place is facilitate with consumers by moving product. Promotion is use
of marketing giveaway. People offering polite service, step of service is have service of product

transferring and introduce of physical is reliable of shop.



