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C A [ hitps//www.facebook.com/zuck

| £l Mark zuckerberg

Mark Zuckerberg @

About

Timeline Photos Friends More v

Follow Mark to get his public posts in your news feed. ﬁ

FC T R
About Khalil shared a nk
-\Q,‘ about a minute ago 3%

i Founder and CEO at Facebook
Dear Mark Zuckerberg,

= Studied Computer Science at Harvard University First sorry for breaking your privacy and post to your wall , i has no other choice to
make after all the reports i sent to Facebook team .

iy Lives in Palo Alto, California My name is KHALIL, from Palestine .

= ... See More
@ From Dobbs Ferry, New York

EY Followed by 16,821,144 people tﬁ I?I:TIVII,VLam sorry this is not a bug. Thanks, Emrakul Securit - Pastebin.com

MW 2.5 Aod1araems IFauveaaln (Facebook)

N http://venturebeat.com/2013/08/18/facebook-zuckerberg-wall-vulnerability/
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Google+ [z B
P - Q
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B Michasia SN e

p ¢ .
E Bl churm asenime
o Vs . o - !H =
®
Varmoe kamkan -
a Casey erinnon
(-’ Sarsh bl '
[FORPE———

WHAT DO WE WANTH .
A CURE FOR ADHOD!

SRR

VHEN DO WE WANT 1T

e EERDOER q

SQUIRREL!

Nangont Party

dl (Z 1 Y 9 Qy (%
g‘ﬂifl 2.6 ’JE)EJNTT'IJWH\‘IﬂﬁQlG]f\ﬂuGIIfNi;]mﬂaWﬁfT (Google+)

A http://en.wikipedia.org/wiki/Google%2B

) Home (@ Connect H o el Q, Enter an @name of full name

Interactions > Interactions

Mentions
Eric Layland (o EricLayland Oh
scoftfasser sent email to branddigital address but that might be old.

Who to follow - Refresh - View all Happy to catch up over coffee or brew. Cheers!

% HubSpot & @HubSpot
Promoted - Follow ¥ Kelly Rigotti and 3 ofhers followed you 12 Jan
RE L)
curiousoffice
Follow
Jeff Gibb 16 Dec
e JessEstrada @scofifasser | pulled out the win for ugliest xmas
E:Eieaﬂle bmesE svyeaier, Now | just need a creative way to spend my visa gift card
winnings
4 In reply to Jess Esfrada
Browse categories - Find friends
Jess Estrada strada 6 Dec
J| ©.JeffGibb Thanks! We had a fantastic meeting w/@scoltfasser &
have a lot of work to dol Hope you had a great party last night!
“ In reply to Jeff Gibb
Jeff Gibb =) bl 16 Dec

JessFstrada heard van hard a nnnd meetinn vesterdav with

a o Y v a 4 .
HNINN 2.7 $20819M11A19N15 IFNUVDINIAN DS (Twitter)

nn: http://www .branddigital.net/social-media/four-things-i-like-about-the-new-twitter/
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sincerelyjules PHOTO sincerelyjules PHOT

H sincerelyjules

H sincerelyjules

19176 likes 21837 likes
sincerelyjules Happy Sunday! & Wei sincerelyjules Yesterday's easy bree:z
#Célfie tee again!

view all 234 comments view all 293 comments

d' o ] Y 9 a
MNN 2.8 ﬁ’mmwmmqmﬂﬂmummauﬁmuﬂm (Instargram)

A17: http://www.freshjess.com/2013/07/10-fashion-style-instagram-accounts-you.html

wttl 4G 6:04 PM = all 4G 6:04 PM =
Broadcast Message New Grou, :
g 2 How about a small
g g Whitmans Chat 5:11 PM 436 Py~ adventure tomorrow?
Jack:
I'm having a small party tonight... > ) Angel Island
= Golden Gate
=¥ Peter Whitman 1:14 PM 40 ox1 National Recreati...
= New place spotted = o> 5 Y
s 9 Blue Rock Coffee Alice Whitman:
_-) Viadimir Wolodarsky 10:45 AM Wonderful idea! 441 oy
Blevd @ > Francis Whitman:
I've heard they have these
Belafonte Crew Yesterday segway tours 4:42 PM
Cap: g
Guys | need you to come... N 0 >
N Suzy Bishop 10/5/12 Play Forward :
v "
L Can't wait!
EEEE 451 Pv v LI

Jack Whit...

Download image 9 KB

=0

Q( Bl <]

d’ (3 1 Y 1 9 Y
MW 2.9 AIDI NS IFNUVDIIDNLULON (Whatsapp)

Ny http://www.emoretech.com/whatsapp-for-pc-download-free-whatsapp-windows78vista/
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Brown &
Cony

Free

3| . TRUE-H =

10:02

- Sticker Details

= dtac
 dtac feel
goood

Add this friend, get this

10:02

Close

Sticker Details

The Walt Disney
Company (Japan) Ltd.

Stitch

$1.99

The mischievous little alien is here to play!
Look, he's brought Scrump with him too. June
26 is Stnch Da\,r - celebrate it which these super
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