U

Y 1'% 1% a v J 9 o ' 9 Y a
IVINIIAUANNUUDA IS MNANHAUVDITIUITANDA T NUUUAUAY

Tumeagnilunmaag iuesnideariio

v A A 2 a
AT 9 3.9. Unsal Tewmnszsau
TJ%QJEU"I UTHITFININH T UNA
dd‘ 4 a o
®1ﬂ1§ﬂﬂlﬁﬂ°ﬂ1 019138 AT.UHUA NUNINTU
YA
UNANED

Y
a A

v v A % o ¢ A = o ¢ % o
AITAUAINLVUDAILATIU ll'N]Q‘]Jﬁ%ﬁ'ﬂﬂLWﬂﬁﬂHTﬂWW@ﬂHmﬂl@ﬂﬁWH?ﬁﬂ

9 ]
noadranuuavayludieadus Inaluniaaziueenifeunilo tazofny1ANULANANYD

(% 4 [ 1 gjj a { ] 1 1 [ @ ] {
amanpaliuidaneawuuauauioglulvvesnguidivestiu tagngudsuman dred1ei

Q

v
A A ' Y

2 [ 9 o ' Yo o
Slﬂumiﬁﬂmmm f1D NANLVIVDITIU 9TUIU 336 518 HAagnNQURAITULINT TUIU 84 318 37U

Q

420 918 NN MU W301U5ENPUDITN 0 1UTINTA VOUUAY UATIIFTNT QAT YNAHIT
= 9 < A A < Y
MUY 1azgUaysIH laglsunuaeuouiunsesie lumanussusmwveya
= " Y 1 [ =
nAMsANEIMUNEaeUnuUaeuaNa U Tnailuse 81 21-30 1 A 1un N

ausd szaumMIAnuIgegalSynes o1Fw wminauensu s1eldmasaoaou 10,001 - 30,000

@ [ [ 1

U dugunsoned luilagiiu Tandavenuny 39 IANATINFENT 9910 gaIET 9K Ia

Q

YRS WHIANUIA 1Y LazTInIaguas w51l imnu daulvainedin ineldeuie niene

v ! Y A ~

Y Y
l$us Mg utaanoaduuuuauay 1¥usn1ssulusen 3 @eunmiuuiosnin 1 assasifou

q

ke

A v A a 9y Aa

o [ a g’; 1 ¥ a
Hianlszasananlumsldusmsduluaiiaranne Fodudiase lasdoduarniniulu

Q Q

= £ o

] 1 o oo & 'j’ g
WuAMynguraInazglnstianas teeagoaudnaeainduluaseaiga 1,001 - 5,000 U
AAan A A o a 1A 9 o 9 a = g a Y Y [ 1 Y
1smsnseneu lvludrszRuardum laesiszaroduaa InsFedumnindmiaggneaiig

@ ] { L a a 3
nuvasielui TauTds vazlivananidendedudrnindiumse duaesnazatinauuiums
daudnuidves

= o ¢ Y oo 19 ¥ a Y a
HaMIANEIMNANYalYeII WTagRea i uuuauan lumendus Inalunia

AL IUBDNRSUNTD WU



o v t4 a
aums layan groutuudeuniuiinmisuinimanyal Imslavanieing og

Kl

v { o a d a 1 7 ] v
Tusgaunniga seta1n s Tawanmamisdenuw dagens/ununy ogluszauun

Y v o Jd 9 = v Y @ d A Y
MUY TUNUF AADULUUNDUDINNNITIUININWANHU UNITHIIVIIATT

]
= [ a [ 4

NIINVNAANMNHIU Social Media 13U Facebook, E-Mail, Line Application, Website ® gﬂu LA

Y = o 4 F) 9 1 Y v A A A 1 1
UDY TN UNITAUNTUNIHUUDIUIIUDITIU NTL!’GTQTJ‘HLN’GTE] HIDUAYTITANG ag“lu

v 9 A

seautioenga
Y A ' 9 = v 9 [ Jd @ A
ATUMITOANIHIUYAAD HROVUDUAOUWUMISUIMNANEE UNINIUNDI
Taldgnd uazlimiinauniimsemaaognm ogluszauniniiga
1 a @ [ J
AUMTAUATUNITVIY gAoUnuUToUINTNsTuinmanyal Tnsuou
dauaa uan uan uon lusrunanianien egluszaunin sesasun Insdauau gy lyndu
SV51970 egluszauiunan
k) A ] v 4 a 9 = v 9 [ d
ATUMITOATHIUTAANHAIVOIFIND FABLLUVADVAINUNTFUIMWAN Y )
' P v
msdananssuie lignaunanuge Masessn manulsziule egnaiuaue egluszau
a U ‘i‘

o o { o 1A o o
1N TNaUN Wuﬂ\?’]“ﬁﬂﬂaﬂaﬂymgﬂlﬂuwgﬁﬂﬂll\i’]uﬁﬂ']@ﬂ'mfm !lagﬂ'lwaﬂﬂmllagﬂj']mﬁ

A o 9 I AYoy d 1A 1 @
yorae9ves 1unvntuediea E)chuigﬂﬂiﬂﬂ

U



Independent Study Title Customer-Based Corporate Image of Traditional Construction

Materials Stores in Northeastern Region

Author Acting Sub Lt. Pakorn Olarachin

Degree Master of Business Administration

Advisor Lecturer Dr.Narumon Kimpakorn
ABSTRACT

This independent study aimed at exploring the customer-based corporate image of
traditional construction material stores in northeastern region and differentiation of attitude toward
the image of traditional construction material stores between end user and contractor. Samples of
this study were specified to 420 customers in total, which were divided into a group of 336 end user
and a group of 84 contractor who lived and worked in northeastern provinces such as Khonkaen
Nakhonratchasima Udonthani Mukdahan Nongkhai and Ubonratchathani. Questionnaires were used
as the tool to collect data.

The findings showed that the respondents were male, in age of 21 — 30 years old,
married, with Bachelor’s degree. Most of them were private company employee with average
monthly allowance at the amount of 10,001-30,000 baht. And their place of origin or current
residence were in Khonkaen Nakhonratchasima Udonthani Mukdahan Nongkhai and
Ubonratchathani within equally. The respondents ever know heard or bought. The last quarter which
bought less than 1 time per month, the main object for used and bought roof tiles and installation
equipment sector. The most of them bought from 1,001 to 5,000 baht and paid by cash. They were
bought from Home Pro modern construction material store. And the reason that most of them
bought from traditional construction material store because their closely and friendly with the owner

of traditional construction material store.



The results of the study on the customer-based corporate image of traditional
construction material stores in Northeastern Region

For advertising image, the respondents perceived at a highest level were the advertised
by radio, while the advertised by newspaper, magazine or brochure were at a high level.

For public relation image, the respondents perceived at a low level were the circulated
product news by Social Media such as Facebook, E-Mail, Line Application, Website, while the shop
owner had interview by special topic and magazine were at a lowest level.

For personal contact image, the respondents perceived at a highest level were the
customer attention staff and the polite staff, respectively.

For sale promotion image, the respondents perceived at a high level were giving sales
promotion such as discounts and premiums within season, while the campaigning for promote the
prize were at a moderate level.

For business identity image, the respondents perceived at a high level were the event
which continuously consumer can be happy, smile and impress, the characteristic which

appropriated with the job and the shop image and the shop honor be well known, respectively.



