£

WemsAuAIMUUDASY npAnssuazANUNINe lavesynansuazindnen
i Imeaudes Inaiaems 15U5n1In1en1skun

a o a @ 1
FUATWIAUF IUNIINedeFea 11

Alvey UNANINUNITIA E9NABS
Sy (ASHFATATNHINT DN
d' a v Il o
ﬂﬂ!%ﬂﬁﬁllﬂ]‘i‘ﬂlﬁﬂﬂ1 0.A3.903U I’E)ﬁﬂ?‘l!l!@]ﬁ]ﬁ ﬂW%"IiEJﬂ‘]ﬁﬂ’]eﬂﬁaﬂ
a Jd 2 A a J s U
FANINNY LBYTTIINY f]Ti]”I'iEJVI‘]_rgﬂH"IiTIiJ
%
UNNAED

MIANBIG09 “NanssuuazaNuianelavesyaansuazindn i Inededesviae

Y a a a a Y ' <3| Aawv A o
ﬂ'liiﬂfﬂiﬂ?i‘ﬂ?\“lﬂ1ﬂ\iui]1ﬂ‘ﬁu'lﬂ1ﬁw1m°lf‘(’l€luﬂ1"f'l'3ﬂﬂ1aﬂl§]ﬂfﬂxﬂﬂﬂ” WunsI0eFId1599 ﬁ

[

L = = A = a Y a a a o
'JG]Q‘]Ji%ﬁ\?ﬂGluﬁﬂHW Ao 1) LW'é]ﬁﬂ‘H'lWQﬁﬂﬁihﬂ'ﬁiﬂfﬂ‘iﬂ?i‘ﬂ%‘iﬂ?ilﬁu%'lﬂﬁu?ﬂ'lﬁ/\l'lm"]fﬂslu

a v A ' v K a v A ' d' = [ !
mfin‘nmam%ﬂwmmuﬂmﬂmawﬂﬁﬂymwnﬂmam%ﬂwu 2) WofAny1YavedIu

~ a a a a a 4

Uszaun1an1saa1anlonsnaaen1s 1¥USN1TNI1INITRUIINTUIAIT NI ¥ 1

a L= ] =1 a [ = ] d‘ = =4
UMINBAeIFe liiveIyAAINTHAS AN INMIINGIaeF Ina tag 3) 1NeANHIANNT

a a a o a [ ]

wolalumslduimsnumsSuannsumsmaivd luuminedeFeslmivesyaainsuag
v = a = 1R o = ] @ 1 A g v =X
WnAnYINIINduFe vy F9iinsan1nInnguated1amiluyaaInsuazindny,
o 3 A A < 9 EAR Y A v
19w 400 au Tesuvudounwiduasedo lumsnusiusmdoya inuuduhdoyai 14

9 a <Y Aaa A 9 1 A o 9 J a = U
llﬂll”I’Jmﬁ%ﬁﬂ’lf]ﬁﬂ@]WQWiimuW "hmm AIUD DATIIVYAT LA URNAY NONITANET WUN

1 1 @ ] { g 1 1 a
Naﬂ"liﬁﬂkl”l WU ﬂ’sjll@]TJ’f)fl"lﬂﬁLﬂuuﬂQTﬂiﬁ’JuiﬂﬂJLWﬂﬁiyﬂ 81 38-47% ADIUNINTUIT

= ) a A Ao Ty Y A ° A o A 1A '
ﬁ]UﬂqiﬂﬂH]igﬂﬂﬂimm]ﬁj M@qllﬁquﬁ]qwuqﬂﬂizﬁ]’]ﬂmg HINYIURAYADIADUNINNIN

]
=y 1 A o

1 @ 1 o 1 { g o
15,000 YN Lmzﬁiwmﬂmaﬂmmau 10,001-15,000 YN ATUAIAUY ﬂqum’e)mﬁﬁl;ﬂuuﬂﬁﬂm

A A [

[ [~ a A A = [ A = [ A
muiwngmumﬂmgq 01g 18-27 1 NﬂWiﬂﬂH”ligﬂ‘]JﬂiﬂluigW]i UINYIVRaYNdLRBDU 5,001-

10,000 1N LAI18BNATABIADU 1N 5,000 V1N AINEIAL



a = a a o a @ ] J 1
ﬁlTqu]ﬂﬂﬁﬁﬂJﬂ'ﬁGl%}‘Uﬁfnﬁ1’]'anﬁNl!‘mﬂ‘ﬁlﬂﬂWﬁWWﬂ!“lffJﬁluNﬁ'l'Jﬂ‘EJ']afJL%‘EJ\‘]GlﬁiJ WU NQN

o

o ] A g 1 1a 9 Y A Y o A a g A
mammﬂuuﬂmﬂimuGlﬁmuammmﬂ%mmm@mium (19.M.194) 1UIU 3-4 ATIND

o J [ 9 [ 4 o Y v 99 '
dlavi Gll!“lf’NL‘If’l 1391 08.30-12.00 U. VDIIUIUNT LlagﬂJﬂllﬂﬂ']ﬁﬁ‘l]ﬁ‘ll@lluaelﬂ?ﬁ']ﬁ‘ll@\i

U

< = 1

FUIAMTMAFINAWTNIUUIFUIAT Mua1eD dunguatedesiiluiindnuidiulng
a 9 Y Aa a o g}/ 1 [ d ] A
N lsusmsdhn/asu/TouiRu 119U 1-2 assasdlann Tuyiauned a1 12.01-13.00

w. ve3iugns nazinldanssuiveyarnaisvessuinsmaisdunnmiinaue A

U

AN

d’da a 1

o [ [ Y a a a 4
’G’f'l’i’ifl'llﬁi]i]ﬂﬂ3JE]1/I‘ﬁW'ﬁGl@ﬂ']ila@ﬂGlGD”]Jﬁﬂ'lﬁﬂ'Nﬂ'lfl'&\“lui]'lﬂ‘ﬁu']ﬂ']iw']malfﬂslu

a v A 1 1 @ ] A d A o w A v Y
ll’HTJ‘I/]fﬂaEJL“HFNTHMﬂ]@\?ﬂ@ﬂ@]’)@ﬁﬂ\?‘ﬂLﬂul!ﬂaWﬂilﬂﬂ‘ﬂq@ 3A1AULTN A ﬁﬂﬂﬂﬂ'lu

= o w A

Y a Y o o { < v 9
ﬂﬁgﬂquﬂ']ial,ﬂﬂﬁﬂ'ﬁ ﬁigﬂﬂﬂj'lllﬁ’lﬂmuﬂ']ﬂﬂﬁﬂlﬂua'lﬂu 1 99903141 A ﬂFﬂfﬂﬂ@n‘Llﬂ'li

Q

U = = @ o A 3 o v 9 Aq ¥ a ~
AAUFTTUNITAAIA mzmm’gmmﬂiymmnqmﬂum U2 Llagﬁﬁ]ﬂﬁlﬂ'luaﬂ'luﬂﬁlﬁﬂiﬂ'ﬁ i\

a 1

o o w A I o w 1 v A~a A Y a a
5zﬁmmmmﬂtymn%qmﬂumﬂ°1J 3 ﬁ')uﬂi]i]ﬂ‘ﬂEJE]‘VI‘ﬁWaG]'E]ﬂ’lﬁla@ﬂcl"])'ﬂﬁﬂ?i‘ﬂ’l\?ﬂ’lﬁl\?ufﬂ']ﬂ

a L a v A ] J @ 1 A g v K A o w =
‘ﬁ‘Ll'lﬂ15‘1/‘!'liLl“]58611!MW'ITI/]fﬂﬁEJLGBEJQTVHJﬂqu@n@ﬂWQﬂLﬂuuﬂﬁﬂEWNWﬂWq@ 3A1AULIN AD

v
) v =

@ a o J Y < o v o {
Tavedunandual Bszauanudrnguinigailudidy 1 so9a de Tadoduaniui

ﬂlﬂla = @ ) o w

o { I [ [ o
UUINII 1153@1]?]'3111ﬁ’]ﬂﬂﬂ“ﬂﬁﬁﬂlﬂua’]ﬂﬂ 2 Llagﬂfﬂ%ﬂﬁ']uuﬂﬁ']ﬂi ﬁﬁgﬂﬂﬂ'nuﬁ']ﬂﬂ]uﬂflﬂ

Q

D

o w

I
Paaluaiay 3

a

1 a a a o a [ []
aruanuiiane s lumslFusn1InensRuaIns TS UL Inesemes lnive
1 Y] 1 A @ ~ o W A = k) =\ [
nauategniuyaaIns luszauuniige 3 adunsn as anuiane laduyaains Jszau

= A 3 5 Lo A = ] o o s ~ o
anunane launngallud1ay 1 5098901 Ao anuianelanuaIndnyaloInns Uszay
= A 3 o w = Y} ~ o = A
anunane lawnngatludiay 2 nazanunane ladiual Uszauanunanes lawiniga
I o o 1 =< 9y A a A 4
Wuaiau 3auaunane lalun1s1¥u5n 15N 19N I5 T UIIATUIAIT NI B8 11
a v A [ ] o ] A @ [ ~ o @
umIneasdesImivesnguatednnituindny luszauuniiga 3 Sauusn Ao ANUNY
9 = Y = ~ ] o w A = Y]
weladuyaaing Nszauanunane launigailudidu 1 5030311 Ao AuNIne laau
Aq Y a = o =< ~ I o w =< F) = @
aouniuins Jszauanunanelannngaudidau 2 uazanunawe ladusia szay

< A 3| o w
ﬂ')'liJWQW@GlFﬂiJ'lﬂﬂq@Lﬂuﬁ'lﬂ‘U 3



Independent Study Title Behaviors and Satisfaction of Chiang Mai University’s
Employees and Students in Using Financial Services of

Commercial Banks in Chiang Mai University

Author Miss Kanokwan Saiwanich
Degree Master of Economics
Advisory Committee Lect. Dr. Rossarin Osathanunkul Advisor
Assoc.Prof. Porntip Tianteerawit Co-advisor
ABSTRACT

The study on “Behaviors and Satisfaction of Chiang Mai University’s Employees and Students in
Using Financial Services of Commercial Banks in Chiang Mai University.” is considered as the
survey research. It aims to 1) study behavior of Chiang Mai University employees and students in
taking financial services from the commercial banks in the university, 2) investigate marketing
mix influencing them to take the services, and 3) explore their satisfaction towards the financial
services as received from the commercial banks in the university. In this study, the samples were
identified to be 400 employees and students. Questionnaires were the tools used to collect data.
The data obtained was analyzed by the use of descriptive statistics, consisting of frequency,

percentage, and means.

The findings presented that for the employee samples, most of them were married females in the
age group of 38-47 years old, had graduated with a bachelor’s degree, and held the position of
Faculty’s Officer. Their average monthly income was more than 15,000 Baht and average
monthly expenditure was 10,001-15,000 Baht. For the student samples, most of them were

females in the age group of 18-27 years old, and studying for a bachelor’s degree. Their average



monthly income was 5,001-10,000 Baht, and their average monthly expenditure was lower than

5,000 Baht.

Regarding the behavior of taking financial services from the commercial banks in Chiang Mai
University, the majority of employee samples took services from the automatic teller machine
(A.T.M) at the frequency of 3-4 times per week. They mostly took A.T.M services in the morning
during 08.30 a.m.-12.00 p.m. on Monday, and often learned about news and information about
the banks from bank officers. In general, the majority of student samples took
deposit/withdraw/transfer services at the frequency of 1-2 times per week at noon, during 12-01-
13.00 p.m. on Friday, and also learned about news and information about the banks from bank

officers.

The top three factors affecting the employee samples towards selecting the bank to get the
financial services were process factor as the highest level of importance, followed by promotion
factor as the second-highest level of importance, and place factor as the third-highest level of
importance. For student samples, the top three factors affecting their selection of the bank to get
the financial services were product factor as the highest level of importance, followed by place
factor as the second-highest level of importance, and people factor as the third-highest level of

importance.

The top three satisfactions of employee samples towards financial services as received from the
commercial bank were given to people factor at the highest level, image of the organization factor
at the second-highest level, and price factor at the third-highest level. For student samples, the top
three satisfactions towards the financial services of the commercial banks in Chiang Mai
University were given to people factor at the highest level, place factor at the second-highest

level, and price factor at the third-highest level.



