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ABSTRACT

The objectives of this study aim at understanding consumers’ satisfaction of pineapple
paste produces in Mueang district, Lampang province. The data using in this study obtained from
interviewing of 400 sampled consumers in Lampang province and analyzed them by descriptive
statistics and chi-square. The findings are as follows. The survey is represented mostly by female,
less than 25 year of age. Almost all were single and hold Bachelor’s degrees. They work in
companies with monthly incomes ranging between 10,000-20,000 baht and they came form
northern region. Most of the respondent preferred frequency of eating pineapple paste while
traveling or travel. They spent in each shopping and encountered by source distribution or
souvenir shops. The main reason of the purchase decision was to buy it as a gift for friend. Most

of the respondent preferred shopping in shop namely Kawtan with located in the area of railway



transport, Lampang province. The reason of the purchase decision because this shop was on their
way.

Most popularity purchased of pineapple paste was about 38 baht per135 gram, wrap it
round, packing carton and have the handle, buying products for own consumption, spending
about less than 50 baht for each purchase. For making purchase for souvenirs the respondent
purchase 1-2 times each year, spending about 100-200 baht for each purchase and most
considering the price for decision.

The study on marketing mix factors influencing the decision to consume pineapple paste
products among consumers found that the product, place, promotion and packaging were very
important factors at the highest level. The most important factors of product were the hallmark of
the food and drug administration, the label weight, date of manufacture and expiry date. The place
factors were purchased easily, commercially available and convenient parking. The promotion
factors were the offering to taste the product, the price discount and promotional items during the
festival. The packaging factors were the sealed packaging, packaging materials has been safe for
consumers, not harm the environment, very durable and can be easy to open. The price factors
were focused as only high scale by having many levels to choose and as medium level by having
clear price level.

The findings concerning consumers’ satisfaction revealed that most consumers were
satisfied the sweet, fine-grain about 38 baht per 135 gram, wrap it round, packing carton, the
handle and showing the brand. The high level of satisfaction of the store location was at the bus
station. The form of the outer packaging as hard plastic box with a handle, in the form of
packaging as the cellophane was wrapped as candy, have label with brand, the shape of the outer
packaging as rectangular shape, the shape of the packaging as oval candy, the outer packaging
materials using quality bamboo, the packaging material using a quality cellophane, the color of

the packaging both internal and external as yellow.



The guidelines for development the pineapple paste products should be focus on the
pineapple paste with sweet and sour tastes, appearance the fine-grain and coarse-grain. The outer

packaging as plastic box, carton and bamboo, and should have handle. The internal packaging



