¢'| ] 3/ U -, -~ 9 Aé’ = Y = ] t =
ﬁmiaam‘mumumuaﬁsx mmwawa%ﬁumQﬂm‘ncmﬁummuwaummmwm

Y kY T o w w o o ar @ Al '
WNRUAIIIR SUNIBug Sunedis Sandadvelval
= e o a
RUEH HIND1TIAU CWQHT_‘!‘]JW']

Wgyay | UTMIIAvMIMITinhA

3

d-:; =3 1 k4 -
il“li)ﬁ&l‘l‘l‘l]iﬂ‘ﬂ]ﬂ'liﬂuﬂ‘n[l‘l.lll@)ﬁ'i%

TIENANS 1IN TITINUR  Tryenud

NP AL

@o 1 o A = 9 dld? s oy ] P=Y
ATIAUANUDUDTIZITO] ﬂ')TMWQW@GL‘T]W@Qﬁﬂﬂ‘]ﬂ“ﬁﬂﬁ‘l—lﬂ“ﬂuN'EJUW'EJ'Uﬁﬂ']i‘UfN

Afudwinia funfoug duneshs Smdamoalmi fisagszasdifefinuanufiowels
mmgnﬁ’w-ﬁc??ﬂﬁuﬁ’ufa‘uN'au@iau?fhwmﬁwﬁuﬁmfﬁwﬁﬂ- Sunfyug  Sunerhs  Sanda
Foalva dsginnsilFlumsinnadailifugnéniiordiveglumasunors  Smiadoslnd
WA we 2506 fidendeduimieiuduiife Sundsug duludeundaiud 21
AAIAN WAL 2546 MUIUAIVEN 150 e lavgudledisunTnad Suunmudadiulszan
duf 3 WA Ao MuATUWINLE - MuaaeasaelF W smwnfmﬁuc].Lﬂ?mﬁaﬁ%’ﬁﬁu

c.\:::{sly

. i o . = o
wouaeuew  lumssnmudeyaiiodnndssuiana laeldllsunsunouiunes adanld
Ysenoudie anud Jeuaz uaz Aunde

] o o 1 |
HamMIFNE1 nuNdaeunuuaeun W Hhuwrmdannniunee Ho1YIznINe

20 — 299 fTﬂ’]Hﬂ'lWﬁﬂJiﬁllﬁ’] mmmsﬁﬂyﬂ.uiwﬂmsuﬂﬁmuﬁnm 5y ﬂﬂiJ’E]']’IfWﬂ'l‘U'lfJ

wsoihuvesions Heldsenig 3,000 — 6,000 1M derfow ﬁummamuimj Sy
winedy Insvmid mﬂﬁuﬂﬂﬂmaaﬂmau"lmzﬂx 12 Pow1s dou Fonvldandr Lnvhs

EU

&

e

9 1 o o r 3 -~ @ = Y oo ] Y o
HUBILU$INe Tunisug Ae solavannni v madenlduimsudazaiaandidadulaly

U
3 o

A g 5 = 3 ' ot g/
mstionliuinadeaes mgualumsidon 1duims mawduegladiv

=y g = 1

= g/ Aé’ T =y 9 L7 1
%"Iﬂﬂ’]ﬁﬁﬂ‘]’:l']ﬂ':l"lﬁJWQWﬂﬂlfﬂ"U@QQﬂ ﬂ’lﬂ“ﬂﬂﬁ'uﬂ’lmuW@uﬁﬂﬂﬁﬂ’]?ﬂlﬂﬁﬂ’]ﬂﬂuﬁ?u

o Vo

e Funivug dunerhe Sandadealwi wudh gaflinauiaweloluszduunn yailede




dalszerumemsaaa Taoldnaudawels SruynarnsBusuduusn sesaan Fudm

$o9n1n 13S0 Audnuaenienienin rundadast §me diunssuauns
Wuinisuasdunsdauaumsaaa awdiey

Todvdoodrundndadiigndifianufianelenin awsuduusn 16ud anufe
wololug uuuundafadiii 185ugndosmud1dede so9aun Hawolvnnuauyselves
wanAai N 1851 nazanelondafusiiididonnateite amdidy

Tedudosdrunmiigndifinamuionelonnn swduguusn 18us s1massani
Taya 523831 ﬁqwa“lm?au"hrmsc%%rmi'ju"lﬂmmﬁmﬂmﬁ’u"l"iﬁauﬁ'lﬁ’iymuw uagiawaly
FEnsdseEu iy

thivdesdmgesnmsiasmiwigndiinauianelonn audusuusn 18us
AR V09310 T89R97 fawalafilndthunedlumsruilse s umwawa“lﬂ
Prnati ST asanuazainlums fase sy

hivdeshudauaSumsaniaiigndidanufionelun swduguusn g yof
uazA M RLYeIE IR RSy sesaaRanele mysadudatuayuluaumsnso
U UTWART IR Ry Hudunazieneleguamvosauuigui 1diy
AR

fhisdesdmynansfignduinnuianelogega awduduusn 1ud nsinme
- msdoufuiazanugnmusniinegy seeaen fewelawineuiinundenlunis
JEATERRE mmmmswmwumm“lumwauaumgﬂm uazswolanrsvmueawiinay
dousu amdey

3

advdovmudnuusmemonmiignAifinnuienelonn awdusuusn 18ud ms
Hiwesiulimsusmsdaumuies sevnun fane leferdosvesdiu anuazeialunisuss
mMevaawiinau sandinnugndesvesenmsiidawonignd uasfowele qaniwms
THuSmseuddy

fladvdoedunszuiumsiiusasfigndrfinnufenelowin awduduusn 18ud
anunaslunsiadidud sosanun femele msusasduldmudounluiinnas uasfie
welvanuaason anuGoudetaoasolumsfnae ey

fmmi’]mgwwmqﬁwﬁ%aﬁuﬁ’u?uN'@um'au?mnmﬁwﬁuﬁmﬁwﬁ'ﬂ Funaug

Anvuniigamududuusn Ao szoznalumsdsfuideuiny o ldasenuii Tavan

= ] = ] o o W
wazAufjunufidesms Wil Tydudm mudidu



Independent Study Title Customers Satisfaction Towards Installment Payment Services
of Chanchomphu Partnership Limited, Fang District, Chiang

Mai Province
Author Mrs. Arirat Phongbuppha
Degree Master of Businéés Administration
Independent Study Adviser Associate Professor Sirikiat Ratchusanti
ABSTRACT

Independent study titled “Customers Satisfaction Towards Installment Payment Services
of Chanchomphu Partnership limited, Fang District, Chiang Mai Province” was to study the
satisfaction of customers Towards Installment Payment Services of Chanchomphu Partnership
limited, Fang District, Chiang Mai Province. Population studies werc customers living at Fang
District, Chiang Mai Province in 2003 who purchased goods from Chanchomphu Partnership
Limited. on credit up to 21 October 2003. One hundred and fifty samples were selected by quota
sampling according to the ratio of 3 sections of goods, namely vehicles, electricity and otiher.
Tool of research was questionnaires. Data were analysed by statistical techniques such as
frequency, percentage and mean,

From rescarch findings, it was found that the respondents were more female than male,
aged between 20-29 years old, married, finished primary education being traders or entrepreneur
with monthly income 3,000-6,000 E:’.ath per .month. Most goods purchased were color television
with 12/18 months duration. Media used to make the customers known was advertisement car, the
customers usually made their decision to purchase goods by themselves. The reason for choose the

service was the shop was nearly.



From the study of customer’s satisfaction, it was found that Sustomer’s satisfaction was at
maximurn level in every marketing mix while the highest rank in people. The rest were place,
physical evidence, product, price, process and sale promotion factors, respectively.

Product factor with highest satisfaction of the 3 first ranks were the right product pattern
was in accordance with the order made. The rest were the perfection of product received and the
variety of products to choose, respectively.

Price factor with highest satisfaction of the 3 first ranks were the price was the same as
advertisernent. The rest were the conditions that right according to the contract and the payment
method, respectively.

Place factor with highest satisfaction of the 3 first ranks were the shop was easily located.
The rest were the vicinity and the service hour was convenient to contact, respectively.

Promotion factor with highest satisfaction of the 3 first ranks were the value and
appropriate of the éifts received. The rest were the participation in supporting charity, e.g. national
children’s day, housewife sport’s day, ect. and the satisfaction on the quality of gifts received,
respectively. .

People factor with highest satisfaction of the 3 first ranks were the reception, greeting and
politeness of pefsonnel. The rest were the reputation ;)f service, the rapidity of service and the
etiquette of the receptionists, respectively.

Phystcal Evidence factors with highest satisfaction of 3 first ranks were the shop owner
served by themselves. The rest were the reputation of the shop the cleanliness of dress of personnel
as well as the right documents delivered to custormers and the quality of service respectively.

Process factor with highest satisfaction of the 3 first ranks was the rapidity of goods
delivery. The rest were the service was at the conditions made, the perfection and safety of
installation, respectively.

The problems facing by customers and mostly founded of the 3 first ranks were the
lengthy duration of the repaired goods delivery, price was not right according to advertisement

and the product pattern needed was not displayed in the shop, respectively.



