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ABSTRACT

The objective of this independent study was to study factors effecting consumers buying
decision for corrugated board of corrugated boxes company in Samut Sakorn province. The
method of this study was collection data from 29 carton producer in Samut Sakorn province by
questionnaires, which were inquire the position chairman, managing director, factory manager,
purchase manager Analysis data by descriptive statistics was frequency, percentage and mean.

The results of the study were as follows: there were more male respondents; the
majority of respondents were working more than 15 years and having education at bachelor's
degree and having factory manager ; highest production capacity about 50,009 — 100,000
box/day ; purchase quantity of corrugated board more than 20,000,001 bath/month ; KA grade
(Brown kraftliner) were the most requirement. ; they bought corrugated board from 3-4
suppliers, size of paper was 36 — 70 inch, 3 ply : C flute (single wall, double face) and 5 ply :
and BC flute (double wall, double face)

The first environment factor which effect decision to buying corrugated board was
the technology change and Internal organization factor’s effect to buying corrugated board

decision was organization policy.



Marketing mix factors which effect to buying corrugated board decision were as
following : price factor average at high level = (4.23), product which had average at high level
= (4.08), place have average at high level = (3.70) and promotion have average at low level
=(3.24) respectively

The first sub-factor of marketing mix effect to buying corrugated board decision as
following: The price was price of corrugated board. product factor was paper quality, the place
factor was rapidly delivery, the promotion was the price discount depend on a lot of volume.

Problem of marketing mix to buying corrugated board was product problem have average
at high level = 3.87, price problem have average at high level = 3.85, place problem have
average at high level = 3.64 and promotion problem have average at high level = 3.51.

The first sub-factor of Marketing Mix which they faced were as following : price not
consistent. Product was warp of corrugated board, Place was delivery (not on time). Promotion

was not having discount.



