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ABSTRACT

The objective of this independent study was to study the internet forum data
(www.thaidphoto.com) towards consumer purchasing decision of Digital SLR cameras and
accessories. The data were collected by distributing questionnaires to 200 www.thaidphoto.com ’s
users as convenience sampling group. The data were then analyzed by descriptive statistics such as
frequency, percentage and mean..

The study found that most of the respondents were male (86.0%), aged between 20-30
years old (61.5%). Of this number, 61.0% had undergraduate education, 46.5% were employees, and
32.5% had a salary more than 30,000 baht. Their internet using behavior was on a daily basis during
20.01-24.00 hours. The Internet log-on period was more than 180 minutes/day in averaged. The log-
on period at the Internet forum was less than 90 minutes/day in averaged. In additional, all of the
respondents had Digital SLR cameras.

In terms of need recognition, it was found that most of the respondents knew about the
Digital SLR cameras and accessories before logging on to www.thaidphoto.com. They were
interested in certain products, or certain brands, or certain models, and logged on to the website to

find more information.



In terms of searching information, it was found that most of the respondents clicked
on the main forum (cameras and photography) and then chose the topics that they were interested in
and followed the discussion until they reached a decision. They spent time online until they found
enough information.

In terms of evaluating alternatives, it was found that the respondents rated high
concern towards qualities of the Digital SLR cameras. The sub-factor of qualities which received the
highest level was the sharpness and color of the taken photo. Besides, the qualities of the Digital SLR
cameras that most of the respondents rated high concern were found in the forum of
www.thaidphoto.com. The respondents also trust information from people who had experiences
using the products, information from photographers, and information from people who gave
reasonable information.

In terms of purchasing decision, it was found that the respondents took more than 2
weeks to make their decisions. They gave the reasons that they wanted to think carefully. They used
information from online forum of www.thaidphoto.com to make their decision at high level.

In terms of post-purchasing feeling, it was found that the respondents rated a high
level of satisfaction towards Digital SLR Cameras and accessories. Beside, they rated a high level of

satisfaction towards the information from online forum of www.thaidphoto.com.



