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ABSTRACT

The objective of this research was to study customer satisfaction towards marketing mix
factor of hemp products from Chiangmai Faithong Limited Partnership. The data was collected from
selected 100 hemp product customers through a questionnaire. The data was then statistically
analyzed using frequency, percentage and mean.

It was found from the study that most questionnaire respondents were female, 31-40 year
. olds, with business in Chiang Mai. ‘They were manufacturers-and business owners/éntiepreieurs and
had been in business for 6-9 years. In buying hemp products at Chijangmai Faithong, they usually
bought solid color, hand-woven fabric rols of 13 inches wide and 5 yards long. The main purpose of
buying was for making handbags. They liked the product for being natural, for the uniqueness of the
fabric and for the natural dye, They bought the products once a month for 2,500-5,000 baht, and
paid with cash. |

From the study of customer satisfaction it was found that the marketing mix factors which
ranked at the high level were product, price, place and promotion. The levels of satisfaction for sub-~

factors in each category were as follows,



For product, the satisfaction was at the high level for the various types of hemp fabric but
was at the medium level for hemp fiber products.

For price, the satisfaction was at the high level for both overall satisfaction and for most of
the sub-factors, except the price of finished hemp products was lower than that of other shops.

For place, the satisfaction was at the high level for the following sub-factors: phone order,
convenient location, product delivery, product storage and maintenance, landscape surrounding the
store, and product display. The satisfaction was at the medium level for the following sub-factors:
store cleanliness, fast service, sufficient parking, delivery period, store lighting and store ventilation.

For marketing promotion, the overall satisfaction was at the medium level. For sub-factors,
the satisfaction was at the high level for discount, and was at the medium level for product
introduction, staff greeting and service, public relations in media, staff expertise, and product display

at trade shows,



